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The Great Spavaldos 

___________________________________ 
"Dizzying and hilarious... a brilliant immersive performance"  

The Independent ****  

 
ARTISTIC DIRECTORS Silvia Mercuriali  & Simon Wilkinson 
FILM MAKER Simon Wilkinson 
 

Il Pixel Rosso is the combined creative forces of Silvia Mercuriali artist and devisor from 
internationally renowned theatre company Rotozaza who pioneered the autoteatro style 
performances and Simon Wilkinson multi-award winning film maker and artist. 
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The 'Autoteatro' series explores a new kind of performance, whereby audience members perform 
the piece themselves, for each other. Using simple technology, participants are given instructions - 
often via headphones - about what to say and do. There is no actual 'audience' beyond the other 
participants. 

This new collaboration aims to create work that is innovative and challenging, that reflects our 
condition as individuals and our relationship with the society that surround us. 

I l  Pixel Rosso create work that combines various art and technological mediums, avoiding easy 
classifications of their practice and allowing them to experiment with different art forms according to 
the aim of the project they are developing. 

Sometimes performance, sometimes photography sometimes happenings, I l  Pixel Rosso reinvents 
itself constantly. 

The Show  

The Great Spavaldos is the second show by Il Pixel Rosso, originally commissioned by the 
Roundhouse as part of CircusFest 2012 and funded by Arts Council England.  

The installation is an immersive and multi/sensory theatrical experience for two people at a time. 
Fitted with video goggles and headphones you are given choreographed instructions to take on the 
central role of a circus performer. The show involves being physically moved in the space and lifted 
up and onto to a swinging trapeze. Whilst in the goggles the participants see themselves on a high 
platform ready to perform at great heights, ushers are mirroring the feeling of the movements by 
operating a simple lift system, placing them onto a step, about 10 cm high*, and sitting them on a 
trapeze rigged at less then a meter off the ground.  

The Story 

The true story of The Great Spavaldos has receded into the shadowy and confusing world of gossip, 
conjecture and myth. Twins, Tino & Vito born sporting moustaches by a treasonous mother, became 
the toast of the world with their daredevil trapeze acts.  From New York to Bombay, from Paris to 
Abyssinia, the Spavaldo brothers performed for the world their flying daredevil stunts. 
Following passionate affairs, nations on the brink of war and the loss of their circus safety net the 
brothers find themselves succumbing to the shadow of encroaching doom…   

Now they are back to tell their story and dare audience members to join them inside the big top, 
high up on the flying platform.    

Press Response  

"Dizzying and hilarious... a brilliant immersive performance"   
The Independent **** 
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"Don headphones, goggles and a moustache, and embark on a mystery tour in which you will play a 
pivotal role, and end on a high"  
The Guardian 
 
"This tantalisingly dreamy, intense little show is both good fun and thoroughly disorientating. For a 
short spell it takes you both out of your own body and yet more deeply into it at the same time" 
The Times 
 
"Highly recommend that adrenaline junkies make their trip coincide with a visit to see The Great 
Spavaldos, one of the few successful audience-participation shows I’ve tried"   
Daily Telegraph 
 

Technical Requirements   

How the Show Works 

The performance takes place in a space set up to deliver odours and physical sensations that 
happen in sync with events in the film immersing the participant fully in the narrative and 
atmosphere of the film. 

 

The Performance Space Explained 

The show is very flexible and responsive to different sites where it is installed.   We need to create 
three different spaces:    

Space 1 Intro - this could be anywhere (a corridor is preferable) where you have the sense of 
going somewhere.    

Space 2 l ittle tent - provided by the venue. A rigging point is needed to install the tent.    

Space 3 Main space - this should be big enough for people to be walked around, guided by the 
ushers in a big circle and for the lifts and trapeezes to be rigged to one side. The space needs to be 
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at least 5 meters high and equipped with a bar from which to rig the trapeezes and lift systems.   

The main space and the tent 

   

Ushers  

The piece requires ushers who have trained to deliver the piece before they start working. They must 
be familiar with the timing of the interactions that they’ll be having with the audience members 
throughout the running of the piece.  

The show is 25 minutes long for two audience members at a time and it’s repeated every 15 or 20 
minutes, allowing 8 people to experience the show every hour this is possible because we have four 
sets of equipment so we start the next 2 people). Please be aware of charging time for the 
equipment; we suggest a 2/3 hours shifts with a minimum 1 hour break between shifts.  

The Venue needs to provide 3 ushers to run the show* and 1 extra whenever possible) to show the 
audience where to wait for their turn. We recommend having cloakroom facility to allow audience 
members to leave their bags and jackets in a secure place. Timing is crucial for the show so this extra 
person needs to have a watch and to be in touch with the main ushers constantly).    
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•  Usher’s Instructions provided by the company with step by step description of 
all cues to run the show.  

The Equipment    

The video equipment is provided by the company for a small hiring fee to cover wear and tear.    

Equipment required (provided by the company):   

• 6 Video goggles   
• 6 MP4 Players   
• 6 Headphones   
• 4 Mp3 players   
• 6 Mini Speakers   
• 32 USB cables   
• 8 Four ports USB chargers    

 
Props provided by the company:   

• 5 Foam board signs ‘Titles’    
• 10 Moustaches  
• 2  Letters with a picture     
• 2 Deodorant   
• 2 Cloaks   
• 4 Clogs   
• 1 Ringmaster hat   
• 1 Ringmaster jacket  
• 2 Trapeze   
• 2 Lift system  – with pullies, carabinas, straps and hand loops   
• 2 Extra rope and carabinas   
• 1 Tent   
• * A folding table  
• * A mirror on a free standing old frame, just a bit smaller then the folding table.  
• * 2 small stools    

*If traveling long distances these props will have to be sourced by the venue  

Props to source:   

• 2 steps 1x0.50m,15 cm high cover in carpet.   
• 2 stage weights   
• 2 video Audio cables, 15m long   
• 1 table   
• 2 x 5 way multi/plugs to re/charge all battery powered equipment and power DVD players   
• 1 bag of play sand  (non UK dates)  
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• A plastic sheet is recommended to avoid the san ruining the floor  
• 1 bag of Flour	  	  	  	  

	  
Touring Info  

• Venue size: ...  see Technical requirements)    
• Company size: Two on the road for the first 2/3 days  Simon and Silvia will set the space up 

one to two days prior to the opening of the show training the ushers the day before the 
opening and monitoring the run on the first day).    

• The show can then be run by the venue itself. The venue takes care of sending the equipment 
hired by the company back to the company’s address.   

• Touring period: All year around  
• Language: English is the original version but it can easily be translated into any language   

	  
Wrap Around Activity  

Simon and Silvia also offer workshops and discussions, which can be tied in with performances.    

Video Goggle multi-sensory fi lm making workshop 

This is a workshop for up to 8 people running from 10am until 5pm. The group is taken through the 
process of creating a short multi/sensory film performance for video goggles incorporating script, 
production, video interactions and performance.  Leading the workshop prior to the opening of the 
run helps to generate a buzz around the show leading to pre/sales.  

MARKETING    
 
‘The Great Spavaldos’ like 'and the Birds Fell from the Sky' is a show which thrives on word of mouth 
recommendations, the more people get to see the show, the greater the demand for tickets through 
recommendation; as a result we have developed a few strategies for linking the positive feedback of 
those who have already experienced the piece with potential ticket buyers.  
 
FACEBOOK  
 
There is a Facebook group for the show BUT we have found that if the venue itself creates a 
Facebook group and invites their own existing friend base then it is possible to generate local 
interest and pre/show buzz to encourage ticket sales. At Brighton Fringe promo through Facebook 
generated around 20% of ticket sales. It is advantageous to create real time wall posts with links to 
audience feedback, reviews and available time slots during the running of the show.  
 
TWITTER  
 
Il Pixel Rosso is on Twitter as @ilpixelrosso. We've built a follower base to generate discussion and 
interest in the show. Twitter is particularly useful in festival scenarios where traditional marketing 
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loses impact due to the sheer quantity of shows on offer. In order to create local interest we use 
#thegreatspavaldos and @ilpixelrosso and tweet out links to reviews, audience feedback quotes and 
information about available time slots during the running of the show.    
 
 
 
 
For more information about the practical aspects of the show or workshops please 
contact the company directly 

Silvia Mercuriali: +44 (0)7782 504675 
 
Simon Wilkinson: +44 (0)7990 980296 
 
Email: ilpixelrosso@gmail.com 
 
 
Contact for all tour enquiries 

Natalie Richardson, Producer  
Tel: +44 (0) 7743 052926 / +49 (0)176 39662516 
Email: natalie@konzept.co.uk 
Website: www.konzept.co.uk / www.ilpixelrosso.co.uk 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 


